Act on axial SpA
campaign 2023

A year in numbers

NASS

33,058 people have visited campaign website www.actonaxialspa.com
and viewed content 76,700 times.

Our campaign videos were watched 9,883 times and a total of 456.4 hours
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To find out how you can join our social movement
for change and end diagnostic delay

visit www.actonaxialspa.com
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